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Topics for discussion

ÁGlobal outlook

ÁHave we hit bottom?

ÁGrowth companies

ÁGrowth industry sectors

ÁFortuneôs industries to investments

ÁCalifornia economic forecast 

ÁOrange County economic forecast

ÁWhen will the recession end?

ÁInternet Marketing update / T3 Motion



Global Outlook

Per International Monetary Fund (IMF)

ÁWorld output projected to decline

by 1.3 percent in 2009 

ÁNeed for sustained policy response

to tackle financial sector, support demand 

ÁWith strong policies, growth could

reemerge in 2010

ÁRussia and Japan have biggest losses in ô09

ÁChina expected to post largest growth in ó09 



U.S. Outlook ïHave we hit bottom?

Down Jones Industrial Average ï2007 to the present

March 2009 ïLow

6,594

Current

9,683

October 2007 ïHigh

14,164



Fastest Growing Companies in 2009

Top 5

Company Description

Rev. 

Growth

EPS 

Growth

Research in Motion Makers of Blackberry. 77% 84%

Sigma Designs Chipmaker boosted by Blu-ray 

player sales.

104% 338%

Sohu.com Chinese Internet company 59% 78%

Ebix Runs online exchanges for 

insurance policies and annuities. 

50% 78%

DG FastChannel Distributes ads and syndicated 

shows to TV stations and 

websites.

43% 308%

http://money.cnn.com/magazines/fortune/fortunefastestgrowing/2009/full_list/



Most Profitable Industries

http://money.cnn.com/magazines/fortune/fortune500/2009/performers/industries/profits/



Best Industry Investments

http://money.cnn.com/magazines/fortune/fortune500/2009/performers/industries/bestinv/



California Unemployment Rate
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Expected to continue to rise.



California New Housing Units Authorized

Significant (42%) growth expected in 2010
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California Total Taxable Sales

Recovery is expected in 2010

In Billions
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Orange County Job Statistics

ÁOCôs unemployment expected to follow Californiaôs unemployment of 9%



Orange County Job Statistics

ÁHeath Services & Education to gain slightly.

ÁFinance / Insurance and Construction to take the biggest employment losses.



Orange County Real Estate Statistics

ÁResidential building permits at a near standstill relative to previous years.



Orange County Real Estate Statistics

ÁFinally, residential real estate prices may be stabilizing.



Orange County Real Estate Statistics

ÁOC office vacancy currently at 18% as of Q1 ô09 as compared to 23.3% for 

Riverside-San Bernardino County

ÁSeeing some stabilization



The Big Question:

When will this recession be over?

ñThe economy will reach the bottom of this recession soon, probably  

before the end of the year.  

However, the recovery will seem to be agonizingly slow because weôll 

be at the bottom of a very deep hole.ò

-California Economic Development Commission



Recommendations for the Future

ÁFor business, keeping costs under control will be critical until sales begin to revive. 

ÁFor government, understand that budgets will be under pressure for several 

more years; so short-term ñfixesò wonôt be sufficient. 

ÁFor consumers, there will be chronic worrying about employment.  

Watch the economy, but take a measured view of the headlines. 



Recommendations for the Future

For every one  ïbusinesses, consumers                            

and government:

More attention needs  to be paid to the value adding 

sectors of the stateôs economy.  Other states are 

gearing up for more aggressive business recruiting 

efforts aimed at California.    

We can no longer be passive. Much of our 

aerospace base disappeared in the early 1990s, 

while the motion picture industry is currently being 

wooed vigorously by  other states and countries.  If 

we want to keep these good jobs, it will take work 

and some changed attitudes. 



Social Media trends and best practices

Emphasis: Reviving your business



Facebook is the leader, yet Twitterôs growth is substantial



Over 1 billion users projected by 2012

Source: eMarketer, 2008



Why implement Social Media



How Social Media is deployed and measured



91% of large companies have, are developing a policy 



47% of large companies monitor negative comments 



Policy development & compliance



KCOMMôs Enterprise Social Media execution framework
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